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TRADEMARK INFRINGEMENTS IN SOCIAL MEDIA IN TANZANIA

This article intends to explore the ways in which businesses can use social media to protect
and promote their trademarks, including best practices for monitoring and enforcing
trademark

 

INTRODUCTION:

In today’s digital age, Social media platforms have become a crucial part of branding for
businesses of all sizes. With billions of active users on social media, businesses are
leveraging these platforms to connect with their target audience and establish a strong
online presence. One way businesses are doing this is by using their social media handles as
part of their trademark branding strategy. However, the widespread use of the internet and
social media has also given rise to a number of trademark issues that were not present in
the pre-digital era.

 

In the recent years, there has been a trend towards businesses incorporating their social
media handles as part of their trademark branding strategy. By using a consistent handle
across all platforms, businesses can create a cohesive and recognizable brand identity that
is easily identifiable to their target audience.

 

CHALLENGES THAT ARISE FROM SOCIAL MEDIA BRANDING:

Social Media branding as the current adoptive trend, has led to an increase in trademark
infringement, as individuals or organizations attempt to profit off of the reputation of well-
known brands. Social media platforms like Facebook, Twitter, LinkedIn and Instagram have
become essential tools for businesses to connect with customers and promote their brand.
However, the popularity of these platforms has led to an increase in cases of individuals or
organizations using social media handles that are similar to existing trademarks to mislead
consumers or profit off of the trademark owner’s reputation. For example, an individual
might register a Twitter handle that is similar to a well-known brand, and then use that
handle to promote their own products or services, leading consumers to believe that they
are affiliated with the brand. This type of activity can be damaging to the reputation of the
trademark owner, as well as confusing for consumers.
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Another challenge facing business brands, is the increasing number of domain name
disputes. Domain names are unique addresses used to identify websites on the internet, and
they are essential to establishing an online presence. However, the popularity of certain
domain names has led to a rise in disputes over who has the right to use them. In many
cases, businesses have found that their desired domain name has already been registered by
someone else, leading to lengthy legal battles over who has the right to use the domain. In
some cases, individuals or organizations register domain names that are similar to existing
trademarks, known as cybersquatting, in an attempt to profit off of the trademark owner’s
reputation.

 

WAYS TO AVOID TRADEMARK INFRINGEMENT IN SOCIAL MEDIA BRANDING:

To combat these issues, the Trade and Service Marks Act, 1986 address the unique
challenges posed by the digital age where it provides a legal framework for addressing
domain name disputes. This means that, the Trade and Service Marks Act, allows trademark
owners to bring legal action against individuals or organizations that register domain names
in bad faith, with the intent to profit off of the trademark owner’s reputation.

 

Similarly, social media platforms have developed policies and procedures for handling
trademark infringement claims. For example, Facebook has a process for trademark owners
to report trademark infringement on its platform. If Facebook determines that the use of a
particular handle or page is infringing on a trademark, it will remove the offending content
and potentially suspend or ban the user.

 

CONCLUSION:

In conclusion, the trend towards using social media handles as part of trademark branding
is a reflection of the growing importance of social media in business marketing strategies.
However, it is important for businesses to take steps to protect their handles and establish
their trademark rights in the online world. By registering their handles as trademarks and
monitoring for infringement, businesses can protect their brand identity and reputation in
the digital age.


